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Mercedes-AMG and MV Agusta announce 

cooperation 

 Cooperation agreement signed on long-term partnership  •

 Mercedes-AMG to acquire 25% interest in MV Agusta  •

 Cooperation in area of marketing and sales •

 

Affalterbach, Germany / Varese, Italy – The sports-car and performance 

brand Mercedes-AMG of the Daimler AG and the motorcycle manufacturer 

MV Agusta have signed a cooperation agreement on a long-term 

partnership. Cooperation between the two high-end brands with long 

traditions and histories will include the area of marketing and sales. At the 

same time, Mercedes-AMG GmbH will acquire a 25% interest in MV Agusta 

Motor S.p.A. No details have been disclosed of the price to be paid for the 

stake in MV Agusta Motor. Mercedes-AMG will appoint one member of  

MV Agusta’s board of directors. The partnership is still subject to the 

approval of the relevant authorities, which is expected to be granted in late 

November.  

Tobias Moers, Chief Executive of Mercedes-AMG GmbH: “In MV Agusta, we 

have found the perfect two-wheel partner for Mercedes-AMG. This 

manufacturer with a long tradition and Mercedes-AMG are connected not 

only by a long and successful racing history, but also by shared values and 

goals for the future – allowing the experience of utmost perfection, optimal 

performance and motorsport technology for the road. The cooperation with 

MV Agusta also underscores the importance of AMG as the sports-car and 

high-performance brand of Mercedes-Benz Cars. The partnership provides 

us with an entry into a world of additional high-performance enthusiasts.”  

Giovanni Castiglioni, President and CEO of MV Agusta Motor S.p.A., 

commented: “MV Agusta and Mercedes-AMG are a perfect brand fit: Two 

complementary companies that stand for design, high performance and 

excellence. Mercedes-AMG will help MV Agusta to further expand globally 

and to accelerate our growth. The uniqueness of MV Agusta will further 

enhance Mercedes-AMG’s leadership in the high-performance segment.”  
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Strategy and Planning: “The positioning of Mercedes-AMG as the 

performance brand in the Mercedes-Benz product portfolio will be further 

strengthened through the strategic partnership with MV Agusta. The 

strategic cooperation with MV Agusta will allow us to address  

high-performance enthusiasts with automobiles and with motorcycles. 

Through the cooperation in the area of marketing and sales, we will be able 

to attract new target groups for both companies all over the world.”  

As a 100% subsidiary of Daimler AG, Mercedes-AMG GmbH is the sports-car 

and performance brand of Mercedes-Benz Cars. The company was founded 

in 1967 by Hans Werner Aufrecht and Erhard Melcher, and built its 

reputation on the basis of great success in motorsport and a unique product 

portfolio. At present, the Affalterbach-based company employs 

approximately 1,200 people, of whom 700 are active in the area of 

development engineering. This reflects the company’s high technological 

standards and self-image: Mercedes-AMG automobiles are today renowned 

worldwide for high performance, perfection and precision, and are the 

benchmark in many areas. The company’s motorsport DNA is tangible in 

every model, and especially in the two sports cars completely developed in 

Affalterbach, the SLS and the recently unveiled Mercedes-AMG GT, which 

will further enhance the profile of the performance brand. In 2013, 

Mercedes-AMG achieved unit sales of 32,000 cars; by the middle of this 

year, a total of 23,000 AMG automobiles had been sold.  

In the AMG engine factory in Affalterbach, highly qualified engine mechanics 

build the engines by hand according to the highest quality standards and 

the principle of “one man, one engine” – as witnessed by the AMG engine 

plate bearing the signature of the responsible mechanic. This exclusive 

craftsmanship fits exactly with the MV Agusta philosophy of raising the 

development and manufacturing of motorcycles to another level: 

“motorcycle art.”  

MV Agusta Motor S.p.A., headquartered in Varese/Italy, was originally 

founded in 1945 by Domenico Agusta. The North Italian manufacturer 

attained international renown for its advanced technology and high 

performance, which helped to make it one of the most successful brands in 

the world of motorcycle racing. MV Agusta motorcycles represent 

dedication to the perfect balance of high performance and breathtaking 

Italian design. The company currently employs a workforce of approximately 

260 employees at its headquarters located on the shore of Lago di Varese 

in Northern Italy, of whom 90 work in the area of research and 

development. MV Agusta’s product portfolio is based on two main 

platforms, comprising three- and four-cylinder models ranging from 675 to 

1100 cubic centimeters engine displacement and occupying the supersport, 
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is also the owner of Cagiva, a further renowned Italian historical motorcycle 

brand.  

Through the sales-and-marketing partnership with Mercedes-AMG, the 

producer of high-performance motorcycles should further accelerate its 

growth, which has been at a double-digit rate for the past five years. The 

continuing extension of its motorcycle range will be announced at the 

forthcoming EICMA international motorcycle fair in Milan. MV Agusta will 

present new models in the sports-naked segment embodying the maximum 

expression of design and power – the Brutale 800 RR and the  

Dragster 800 RR. With the all new Stradale 800 and the all new Turismo 

Veloce 800 models, MV Agusta will continue its expansion by entering the 

touring market segment for the first time. 

Contact: 

Hendrik Sackmann, Daimler AG, +49 (0)711 17-35014, 

hendrik.sackmann@daimler.com 

Birgit Zaiser, Mercedes-AMG, + 49(0)7144 302-581, 

birgit.zaiser@daimler.com 

Alessia Riboni, MV Agusta, +39 335 7566274, 

Alessia.riboni@mvagusta.com 

Further information from Daimler is available at:  

www.media.daimler.com and www.daimler.com 

Forward-looking statements: 

This document contains forward-looking statements that reflect our current views about future events. The words 

“anticipate,” “assume,” “believe,” “estimate,” “expect,” “intend,” “may,” ”can,” “could,” “plan,” “project,” “should” 

and similar expressions are used to identify forward-looking statements. These statements are subject to many 

risks and uncertainties, including an adverse development of global economic conditions, in particular a decline of 

demand in our most important markets; a worsening of the sovereign-debt crisis in the euro zone; an increase in 

political tension in Eastern Europe; a deterioration of our refinancing possibilities on the credit and financial 

markets; events of force majeure including natural disasters, epidemics, acts of terrorism, political unrest, 

industrial accidents and their effects on our sales, purchasing, production or financial services activities; changes 

in currency exchange rates; a shift in consumer preferences towards smaller, lower-margin vehicles; a possible 

lack of acceptance of our products or services which limits our ability to achieve prices and adequately utilize our 

production capacities; price increases for fuel or raw materials; disruption of production due to shortages of 

materials, labor strikes or supplier insolvencies; a decline in resale prices of used vehicles; the effective 

implementation of cost-reduction and efficiency-optimization measures; the business outlook for companies in 

which we hold a significant equity interest; the successful implementation of strategic cooperations and joint 

ventures; changes in laws, regulations and government policies, particularly those relating to vehicle emissions, 

fuel economy and safety; the resolution of pending government investigations and the conclusion of pending or 

threatened future legal proceedings; and other risks and uncertainties, some of which we describe under the 

heading “Risk and Opportunity Report” in the current Annual Report. If any of these risks and uncertainties 

materializes or if the assumptions underlying any of our forward-looking statements prove to be incorrect, the 

actual results may be materially different from those we express or imply by such statements. We do not intend or 

assume any obligation to update these forward-looking statements since they are based solely on the 

circumstances at the date of publication. 
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Daimler AG is one of the world’s most successful automotive companies. With its divisions Mercedes-Benz Cars, 

Daimler Trucks, Mercedes-Benz Vans, Daimler Buses and Daimler Financial Services, the Daimler Group is one of 

the biggest producers of premium cars and the world’s biggest manufacturer of commercial vehicles with a global 

reach. Daimler Financial Services provides financing, leasing, fleet management, insurance and innovative mobility 

services. The company’s founders, Gottlieb Daimler and Carl Benz, made history with the invention of the 

automobile in the year 1886. As a pioneer of automotive engineering, Daimler continues to shape the future of 

mobility today: The Group’s focus is on innovative and green technologies as well as on safe and superior 

automobiles that appeal to and fascinate its customers. For many years now, Daimler has been investing 

continually in the development of alternative drive systems with the goal of making emission-free driving possible 

in the long term. So in addition to vehicles with hybrid drive, Daimler now has the broadest range of locally 

emission-free electric vehicles powered by batteries and fuel cells. This is just one example of how Daimler 

willingly accepts the challenge of meeting its responsibility towards society and the environment. Daimler sells its 

vehicles and services in nearly all the countries of the world and has production facilities on five continents. Its 

current brand portfolio includes, in addition to the world’s most valuable premium automotive brand, Mercedes-

Benz, the brands smart, Freightliner, Western Star, BharatBenz, Fuso, Setra and Thomas Built Buses. The company 

is listed on the stock exchanges of Frankfurt and Stuttgart (stock exchange symbol DAI). In 2013, the Group sold 

2.35 million vehicles and employed a workforce of 274,616 people; revenue totaled €118.0 billion and EBIT 

amounted to €10.8 billion. 


